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WHAT SIZE PUBLIC SPACES ARE NEEDED 
IN EPA’S WATERFRONT?

PROJECT BLOOMHOUSE
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WHAT SIZE PUBLIC SPACES ARE NEEDED 
IN EAST PALO ALTO’S  WATERFRONT?



WHAT WOULD ATTRACT YOU MOST 
TO THE WATERFRONT?

PROJECT BLOOMHOUSE
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WHAT TYPES OF BUSINESSES & JOB TRAINING 
OPPORTUNITIES ARE YOU MOST EXCITED ABOUT?

PROJECT BLOOMHOUSE
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WHAT TYPES OF BUSINESSES AND 
JOB TRAINING OPPORTUNITIES ARE 

YOU MOST EXCITED ABOUT?



SHOULD HOUSING BE CONSIDERED AT 
EPA’S WATERFRONT?

PROJECT BLOOMHOUSE
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SHOULD HOUSING BE CONSIDERED AT 
EAST PALO ALTO’S WATERFRONT?
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WHAT TYPES OF BUSINESSES & JOB TRAINING 
OPPORTUNITIES ARE YOU MOST EXCITED ABOUT?

PROJECT BLOOMHOUSE
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WHAT TYPES OF BUSINESSES AND 
JOB TRAINING OPPORTUNITIES ARE 

YOU MOST EXCITED ABOUT?



WHAT MODES OF TRANSPORTATION EXCITED 
YOU MOST FOR YOU COMMUNITY?

PROJECT BLOOMHOUSE
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WHAT MODES OF TRANSPORTATION 
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WHAT IS YOUR FAVORITE PART 
OF EPA’S HISTORY?
PROJECT BLOOMHOUSE
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WHAT IS YOUR FAVORITE PART OF 
EAST PALO ALTO’S HISTORY?
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PROJECT BLOOMHOUSE
WHAT WE LEARNED

PUBLIC SPACE WATERFRONT 
ATTRACTIONS

TRANSPORTATION HOUSING CULTURE 
AND HISTORY

JOB TRAINING
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A GREAT ADDITION TO EAST PALO ALTO’S 
WATERFRONT WOULD BE ...

PROJECT BLOOMHOUSE
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WHAT WE HEARD
PROJECT BLOOMHOUSE

“PLACES WHERE KIDS AND TEENAGERS 
CAN CONNECT AND GET TO KNOW EACH 

OTHER WITHIN THE COMMUNITY”
- EAST PALO ALTO RESIDENT -



WHAT WE HEARD
PROJECT BLOOMHOUSE

“FARMERS MARKETS WHERE LOCAL SHOP 
OWNERS CAN SELL MERCHANDISE AND 

WHERE PEOPLE CAN FEEL AT HOME AND TAKE 
PART  IN OTHER CULTURES”

- EAST PALO ALTO RESIDENT -



WHAT WE HEARD
PROJECT BLOOMHOUSE

“BASEBALL, SOCCER, BASKETBALL, 
AGRICULTURE, COMMUNITY 

GARDENS AND FARM ANIMALS!”
- EAST PALO ALTO RESIDENT -



WHAT WE HEARD
PROJECT BLOOMHOUSE

“AFFORDABLE HOUSING! WITH RANGE OF 
AFFORDABILITY, NOT ALL AFFORDABLE”

- EAST PALO ALTO RESIDENT -



WHAT WE HEARD
PROJECT BLOOMHOUSE

“OFFICE SPACE FOR NON-PROFITS 
AND RESIDENTS”

- EAST PALO ALTO RESIDENT -



WHAT WE HEARD
PROJECT BLOOMHOUSE

“REGIONALLY AMBITIOUS 
TRANSIT HUB”

- EAST PALO ALTO RESIDENT -



WHAT WE HEARD
PROJECT BLOOMHOUSE

“ALL PICTURED HERE IS 
POSSIBLE IN EPA”

- EAST PALO ALTO RESIDENT -



WE HEARD YOU WANT A PLACE WHERE 
THE COMMUNITY COMES TOGETHER! 

WHAT WE HEARD
PROJECT BLOOMHOUSE



WE LEARNED THE COMMUNITY SEES THE 
WATERFRONT AS A PLACE FOR LIVING, 

WORKING, RECREATION, DINING, SHOPPING, 
MARKETS, EDUCATION AND CULTURE. A 

PLACE CONNECTED BY WALKABLE, BIKEABLE 
PATHS AND PUBLIC TRANSPORT

WHAT WE HEARD
PROJECT BLOOMHOUSE




